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OVERVIEW: A HEALTHY GROWING MARKET
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• The emerging market for business texting is healthy

• Toll free subscribers can choose freely between services and service providers

• Major brands are coming on board because of choice and simplicity

• All of the major carriers now support A2P texting on toll free

Texting traffic

on toll free



TEXT ENABLING: HOW IT WORKS
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• Consumers can attempt to send text messages to any mobile or non-mobile 

number

• The mobile operators route messages to a hub provider for termination

• The message won’t be received unless the number is enabled to receive it

• Zipwhip’s infrastructure provides a single interface for termination of commercial 

volumes



TEXT ENABLING: SUBSCRIBER CONTROL
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Zipwhip enables texting based upon the 

principle that the subscriber controls the 

use of its number. 



TEXT ENABLING: MULTI-STEP VALIDATION
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ZIPWHIP VALIDATION IS SUPERIOR TO SOMOS
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① Subscriber control, not RespOrg control

② Multi-factor validation

③ RespOrg often does not know who the end user 

subscriber is



A DIVERSE MARKET
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• Texting on toll free has brought new players, investment, and competition

• RespOrgs compete with new entrants
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INDUSTRY IS JUST EMERGING
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• Cross-carrier support for texting on toll free only began in August 2015

• The business model is still being proven

• Industry best practices are currently in development

• There are not significant profits for carriers or for Zipwhip

• Future registry fees could drive significant cost and slow adoption



ROUTING SECONDARY SERVICES
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• Under the NANP, voice services are routed via number portability registries

• Information services including SMS, MMS, RCS, Short Codes, and Direct 

Carrier Billing are routed via private market solutions

• With all of these you have potential problems of somebody hijacking or using a 

method that is not theirs to control

• There’s no reason to create a special registry process just for texting on toll free
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LEVELS OF OVERSIGHT
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CONSUMER PROTECTION
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• The texting industry has largely solved spam and spoofing

• The texting industry employs an adaptive monitoring solution, not a registry

• The voice calling industry is susceptible to toll free number spoofing


